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German Social Accident Insurance -
Work safely – since 134 years

Deutsche Allgemeine Ausstellung für 
Unfallverhütung,
Emil Doepler (1855–1922), Berlin 1889

Basic Principles:

• Compulsory membership

• Financed through contributions

• No liability for companies

• Trinity of prevention, rehabilitation and
compensation

• Self-administered by representatives of employers
and workers

Otto von Bismarck (1815-
1898)
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German Social Accident 
Insurance
German Social Accident
Insurance Institutions

• 9 Berufsgenossenschaften 
(German Social Accident Insurance 
Institutions for trade and industry)

• 24 Unfallkassen (German 
Social Accident Insurance Institutions 
for the public sector)

Sabine Herbst, DGUV

~1.7
million

first aiders

17.3
million

children and students, in 
daycare facilities, schools 

and institutes of higher 
education

634,000
safety delegates80

million
insured individuals



Belo Horizonte, 28 May 2018 4Sabine Herbst, DGUV

The Social Accident Insurance Institutions
cover:

• Occupational accidents

• Commuting accidents

• Occupational diseases 
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HumanOrganisationTechnology

People-centred Approach



kommmitmensch – one step on the way to
Vision Zero
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Campaigning structure
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Institutional Campaigns: 

sector-related or target group-related approach
by Berufsgenossenschaften (BGs) and Unfallkassen (UKs)

Umbrella Campaign:

Awareness raising for Sector Campaigns
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• Leadership
• Communication
• Participation
• Error culture
• Social climate
• Safety & health

Main Fields of action
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Field of action

Leadership

Management staff 
are role models, 
and make safety 
and health 
essential topics in 
their companies.
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Field of action

Communication

Talking is crucial –
in order for the 
entire workforce of  
a company to be 
able to work safely 
and in good health.
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Good communication 
requires openness, 
transparency and 
appreciation for others
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Field of action

Participation

Action is safer, 
healthier and more 
successful when it 
draws upon the 
entire workforce's 
knowledge. 
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Have you already participated proactively today? 
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Field of action

Error culture

Addressing errors 
openly means 
being able to learn 
from them and 
avoiding accident 
risks.
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Error culture
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Field of action

Social climate

The basis for a good 
social climate in 
companies is mutual 
esteem, respect and 
trust.
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Appreciation, helpfulness
and a positive working
atmosphere increase
motivation and
performance.
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Field of action

Safety & health

Employee safety 
and health is taken 
into account in all 
decisions.
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Safety & health are basic values of life



23Belo Horizonte, 28 May 2018Sabine Herbst, DGUV

internal

Intranet   

FAQ

Social
media

Blog

Learning
material

E-Learning

Info-movies

Flyer

BrochuresEvents

Newsletter Qualification

external

AppBlog

WebinarsInstagram

Pinterest Spots

Social
mediaYoutube

Twitter Guerilla

Facebook Events

Tools

intern/
extern

Media mix deployment to reach target group
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www.kommmitmensch.de

www.kommmitmensch.de

www.kommmitmensch.de
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The Adapter 111.000 people reached

40.000 views

2.028.360 views
3.753 reactions

908 shares
598 comments

2.721.913 people
reached
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Brochures for the different action fields
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Quick-Check for the 6 fields of action
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Tools for dialogues in companies
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